








A study by Sprout Social suggests that 78% of 
consumers agree a brand’s social media presence has  
a larger impact on whether or not they trust the brand. 
However, as noted earlier, social media should go  
beyond being a mere communication tool. Instead, it 
should serve as a dynamic system to unify how brands 
engage with their audiences, coordinate internal efforts 
and leverage data-driven insights to inform the broader 
business strategy.



Andreia Tavares, our VP, Head of Social, LATAM, explains, 
“Brand power will be dictated by how meaningful and 
impactful brands can be when focusing on ideas created 
for and driven by social.” Those who focus on audience-
driven ideas will create genuine connections and turn 
their audiences into active participants in their success.


https://sproutsocial.com/insights/social-media-interaction/






“The age of mediocre customer experiences is over. In 
2025, AI will force brands to choose: evolve or become 
irrelevant,” declares Henry Cowling, Chief Innovation 
Officer. While much of AI’s focus in 2024 has been on 
reducing costs, such as automating low-value tasks, the 
technology’s real power lies in its ability to reimagine 
customer interactions. 














By freeing up resources, AI allows brands to invest in 
richer, personalized experiences that feel effortless and 
authentic. This doesn’t mean sacrificing efficiency for 
engagement—brands like Klarna are already proving 
that both can go hand in hand. In 2024, Klarna reduced 
sales and marketing expenses by 16%, while increasing 
revenues by 23%, showing how meaningful customer 
engagement can drive financial success.



In 2025, AI will make it clear that cost savings and 
transformative customer experiences are not competing 
priorities but complementary strategies. Brands that 
embrace this shift will build stronger loyalty, unlock 
sustainable growth and set the standard for what’s 
possible in brand-customer relationships. Those that fail 
to adapt, however, will find themselves struggling to 
stay relevant in a world that demands better, more 
human-centered experiences.


“For brands that make physical products sold online, 
PBR (physically-based rendering) will be the new RGB,” 
says Lewis Smithingham, EVP, Strategic Industries, 
referring to the “red, green, blue” color representation 
method used for electronic displays. As online discount 
platforms like Temu set new benchmarks for 
affordability and convenience, brands must adapt to 
compete not just on price, but on the quality of their 
digital experiences. 



Enter PBR, a technology that allows for hyper-realistic, 
high-performance visualizations of products—and in 2025, 
it will become essential for brands looking to showcase 
their physical products online. Moving beyond static 
images, PBR-powered digital twins will provide customers 
with interactive, lifelike representations of products, 
enabling them to see textures, lighting effects, and even 
how items might behave in real-world conditions.



The rise of digital twins is part of a broader shift in 
marketing. With a projected market growth rate of over 
35% annually, digital twin technology is poised to 
transform how brands personalize customer experiences 
and predict behaviors. By 2025, brands that embrace 
this technology will not only improve their online 
presence but also set a new standard for how products 
are experienced in the digital marketplace. Those who fail 
to adopt PBR risk being left behind in favor of more 
engaging, data-driven shopping experiences.


https://www.theinformation.com/articles/klarnas-ai-savings
https://www.grandviewresearch.com/industry-analysis/digital-twin-market




“AI is set to revolutionize the shopping experience by 
creating highly personalized and distilled interactions that 
blur the lines between online and offline environments,” 
says Michael Neveu, Sr. Director of ML & AI Solutions. “As 
we move forward, I envision virtual shopping assistants 
(VSAs) not only engaging customers in real-time but also 
understanding their needs before they even express 
them.” For instance, imagine a VSA recognizing that you 
need an outfit for an upcoming wedding and proactively 
offering suggestions tailored to your style and preferences.

 

Moreover, the ability of VSAs to provide a unified 
experience across various platforms—be it in-store, on an 
app, or online—will streamline how customers navigate 
the overwhelming abundance of products available today. 
By leveraging data effectively, brands will be able to foster 
a more intimate relationship with consumers, akin to the 
personalized assistance one would expect from a 
knowledgeable store associate. This shift will not only 
enhance customer satisfaction but also position brands to 
adapt more quickly to changing consumer demands, 
ultimately creating a shopping experience that feels both 
intuitive and engaging.

 

Curious what the virtual shopping experience looks like? 
Learn more from Neveu and others in our roundtable 
discussion about the technology.

https://www.monks.com/reports/evolving-ecommerce-ai-powered-virtual-shopping-assistants
https://www.monks.com/reports/evolving-ecommerce-ai-powered-virtual-shopping-assistants












Speaking of AI’s use in research, EVP, Digital Media 
Brittany Blanchard likewise believes those who adopt the 
technology for uses beyond content production are best 
set up for success. “The brands that outsmart 
competitors will be the ones utilizing generative AI for 
more than just image or copy generation,” she says. 
“Only thinking of generative AI for creative production will 
set a ceiling on brands' growth. The ones that can 
integrate the tech into their persona research, 
concepting, media planning, or even analysis and 
measurement will be the ones who can take bigger 
swings in their customer acquisition strategies.”



By 2025, the real competitive advantage will come from 
integrating AI into the upstream processes that fuel 
strategic decision-making. This deeper integration of 
generative AI will allow brands to take bigger, more 
calculated risks in their customer acquisition strategies, 
seizing greater market share. Marketers must recognize 
that AI’s true potential lies in its ability to connect 
creative, strategic and analytical workflows. Those who 
embrace this holistic approach will not only outsmart 
competitors but redefine what’s possible in the race for 
consumer attention.


https://www.monks.com/articles/monks-named-runner-adobe-firefly-partner-award
https://www.monks.com/case-studies/hatch-dreams-to-reality-monksflow






“In 2025, AI will become far more widely used and 
accepted in the role of a therapist or advisor,” says Karli 
DeFilippo, SVP, Experience. “In this way, expect 
platforms and services to arise that support mothers, 
families, married couples in counseling, and more, 
helping them offload certain burdens of the household to 
AI-driven tasks and workflows.”



As platforms like ChatGPT gain mainstream acceptance, 
more people are turning to AI for emotional support and 
guidance. Whether users are seeking clarity on persistent 
problems, exploring their feelings, or tracking mental 
health symptoms during medication changes, AI tools 
provide immediate, 24/7 access to support that 
traditional therapy often cannot match. This accessibility 
is particularly impactful for individuals facing financial or 
geographic barriers to professional care. For some, 
engaging with AI mirrors the benefits of journaling or 
therapy by encouraging self-reflection and deeper 
emotional processing. Additionally, custom GPTs are 
being used to consolidate therapeutic insights, offering 
users a way to organize and share their progress with 
mental health professionals.



However, AI’s role in mental health isn’t without limits. 
The lack of human empathy and connection, along with 
privacy concerns and the potential for misuse, underlines 
the importance of integrating AI responsibly. These tools 
should complement, not replace, licensed professionals
—offering scalable support while ensuring safety and 
ethical boundaries. That said, the opportunity is ripe for 
brands to provide AI-driven services that help support 
their audiences by fostering healthier dynamics.


https://www.dazeddigital.com/life-culture/article/64662/1/meet-the-people-using-chatgpt-as-their-therapist-client-ai-tech


“Overall, I think we're going to see AI breakout further into 
other industries than marketing, as it's already been doing 
with healthcare and robotics, for example,” says Ciaran 
Woods, SVP, Head of AI Enablement. “An area I've seen 
hints of AI being infused already, and personally would love 
to see it develop more, is creative arts, inspiring entirely new 
forms of expression.”



Take, for instance, the groundbreaking work of Markus 
Buehler at MIT, who developed an AI method capable of 
uncovering hidden connections between seemingly 
unrelated disciplines. By analyzing complex patterns, his AI 
model discovered parallels between biological systems and 
Beethoven’s “Symphony No. 9,” revealing how both 
embody structured complexity. Such projects highlight how 
AI can bridge the gap between art, science and engineering, 
sparking interdisciplinary breakthroughs that were previously 
unimaginable.



For creative industries, this means AI will not only enhance 
existing workflows but also push the boundaries of what’s 
possible in music, art and design. With tools capable of 
reasoning over abstract concepts and generating novel 
ideas, artists and innovators will have unprecedented 
opportunities to explore new forms of expression and solve 
complex challenges. This evolution doesn’t just benefit the 
creative industries—it also provides a powerful new source 
of inspiration for our talent. With AI like Monks.Flow enabling 
deeper collaboration between human creativity and 
machine intelligence, our teams have the potential to 
discover fresh perspectives and innovate in ways that 
redefine what’s possible for our clients.


https://news.mit.edu/2024/graph-based-ai-model-maps-future-innovation-1112?utm_source=tldrai
https://www.monks.com/monks.flow






https://www.monks.com/reports/evolving-ecommerce-ai-powered-virtual-shopping-assistants?utm_source=25KeyInsights2025&utm_medium=asset_deck&utm_campaign=202412_Report_25%2BInsights%2BFor%2B2025



